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2.

OMNITRANS’ SYSTEM

2.3

2.1

Background

Omnitrans provides a range of transit services that connect and
complement one another to form an efficient overall system. The
types of services presently offered are summarized in the
following sections.

Omnitrans was founded in 1976 under a Joint Powers Agreement
to provide public transportation service to the San Bernardino
Valley. Omnitrans is the major public transportation provider in
the San Bernardino Valley, with a service area of approximately
456 square miles, serving fifteen municipalities and many
unincorporated areas of San Bernardino County. Omnitrans also
travels beyond the service area to Pomona and Riverside, to
provide links to neighboring transit agencies. The service area is
bordered by the Los Angeles County line to the west, the San
Gabriel and San Bernardino Mountains to the north, Yucaipa in
the east and the Riverside County line to the south.
The board of directors is made up of elected officials from each of
the member jurisdictions governs the agency. The member
jurisdictions include the following:
•
•
•
•
•
•
•
•
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City of Chino
City of Chino Hills
City of Colton
City of Fontana
City of Grand Terrace
City of Highland
City of Loma Linda
City of Montclair

•
•
•
•
•
•
•
•

City of Ontario
City of Rancho Cucamonga
County of San Bernardino
City of Redlands
City of Rialto
City of San Bernardino
City of Upland
City of Yucaipa

Omnitrans’ Mission

Omnitrans’ mission is to provide the San Bernardino Valley with
comprehensive public mass transportation services that
maximize customer use, comfort, safety, and satisfaction, while
efficiently using financial and other resources, in an
environmentally sensitive manner.

Omnitrans’ Services

Branding of Omnitrans’ family of services is important to
establishing the collective identity and individual identities of the
organization’s primary service elements. Omnitrans’ brands
assist transit passengers, policymakers, and other stakeholders in
recognizing services and building long-term relationships with
the organization. Distinct branding is critical for communicating
Omnitrans’ unique services in the San Bernardino Valley.
Omnitrans’ family of brands includes the following:
•
•
•
•
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Omnitrans’ corporate brand and traditional fixed route
bus service
OmniGo circulator service
Access ADA paratransit service
sbX bus rapid transit service

Traditional Fixed Route Service

Omnitrans’ fixed-route bus service is the organization’s largest
and most visible service component.
Omnitrans’ fixed-route service covers 15 cities and portions of the
unincorporated areas of San Bernardino County, to major
destinations such as large employers, business districts, medical
centers, educational facilities, shopping malls, community
centers, and Metrolink stations.
Routes are operated primarily with 40’ buses, running primarily
along major east-west and north-south corridors. Omnitrans’
latest fixed-route bus model is a 40’ low floor vehicle, shown in
Figure 2-2.
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Figure 2-1: Omnitrans System Map

2. OMNITRANS SYSTEM – 10

TRANSIT DESIGN GUIDELINES
Omnitrans operates 26 local fixed route services at 15 to 60
minute intervals. All 26 routes operate Monday through Friday,
and on Saturdays there are 25 routes in operation. On Sundays
there are 23 routes in service.

2.5

Express Fixed Route Service

Omnitrans currently operates the Route 215 between San
Bernardino and Riverside along the I-215 freeway, making
limited stops. Omnitrans may develop additional routes in the
future that use regular fixed-route vehicles and branding but stop
at limited locations to improve travel times.

2.6

OmniGo Circulator Service

OmniGo is a fixed route community circulator service that
currently operates in the cities of Chino Hills, Grand Terrace, and
Yucaipa but may be expanded to other cities.

Figure 2-2: Omnitrans’ 40’ Low Floor Vehicles.

OmniGo features 16-passenger vehicles and fixed route fares.
Implemented in September of 2010, it connects points of interest
within each city and provides connectivity to Omnitrans’ fixed
route bus service. All OmniGo services are operated by a private
contractor.

Omnitrans also coordinates fixed-route service with Metrolink,
Foothill Transit, Los Angeles County Metropolitan
Transportation Authority, Mountain Area Regional Transit
Authority, Orange County Transit Authority, Riverside Transit
Agency, and Victor Valley Transit Authority, through
Cooperative and/or Joint Service Agreements.
Omnitrans’ corporate brand, used for traditional fixed route
service, was updated in August 2012 and is shown in Figure 2-3.
The colors symbolize Omnitrans’ commitment to environmental
quality, particularly air quality, thanks to the 100% natural gaspowered fleet of vehicles. The orientation of the logo graphic,
“Omnitrans” title, and “Connecting Our Community” tagline
must always be oriented and placed according to the style and
usage guidelines. All public materials featuring the Omnitrans
branding must be reviewed and approved by the Omnitrans
Marketing Department.

Figure 2-3: The Corporate Brand and Color Standards

2. OMNITRANS SYSTEM – 11

TRANSIT DESIGN GUIDELINES
services provides good coverage in its general service area, sbX
provides a “premium” level of service that is more competitive
with the automobile in capturing riders who are making
medium- to long-distance trips.
By the year 2035, substantial changes will occur in the San
Bernardino Valley in the form of population and employment
growth, development and travel patterns, and additional transit
service needs. Early planning and implementation of the sbX
system is critical for providing opportunities to prioritize
development of these 10 corridors. These sbX BRT corridors
generally include:

Figure 2-4: OmniGo and Access vehicles.

2.7

Access Service

Omnitrans Access Service is an Americans with Disabilities Act
(ADA) mandated public transportation service for people unable
to independently use the fixed route bus service in South Western
San Bernardino County for all or some of their trips. Access
provides curb-to-curb service to complement the Omnitrans fixedroute bus system, and is available during the same time periods
that fixed-route service operates. The Access service area is up to
3/4 mile on either side of an existing bus route; service is available
outside the standard area for an additional fee. Access riders make
reservations for their trips, or arrange a subscription service.

2.8

sbX Service

sbX is the first bus rapid transit (BRT) service to be constructed in
the Inland Empire. sbX is designed to provide more frequent and
direct transit service along major corridors in the Omnitrans
service area. While Omnitrans’ traditional network of local bus

2. OMNITRANS SYSTEM – 12

•

Limited stop service with station spacing approximately
every mile;

•

Substantial transit stations;

•

Traffic signal priority to the extent that there are traffic
signals on the corridor;

•

Low-floor vehicles or level boarding;

•

“Branding” (distinguishing through marketing and
physical characteristics) of the proposed service;

•

10 minute peak/15 minute off-peak frequencies or better
while operating at least 14 hours per weekday;

•

BRT vehicles will operate in dedicated lanes in some
corridor segments. during peak periods.

•

Substantial investment as demonstrated by features such
as the following:
o
o
o
o
o
o

Park-and-ride lots,
Bus arrival and departure information signage,
Intelligent transportation system technology,
Off-board fare collection,
Advanced bus technology, and
Other features that support the long-term corridor
investment.
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The first sbX route, known as the sbX E Street Bus Rapid Transit
(BRT) Project or the Green Line, is currently under construction.
As shown in Figure 2-5, the sbX Green Line is a 15.7-mile BRT
corridor spanning between northern San Bernardino and Loma
Linda, primarily following Omnitrans’ existing Route 2. As a
premium BRT service, the sbX Green Line features 16 art-inspired
rapid bus stations for fast boardings at key university,
government, business, entertainment and medical centers as well
as four park-and-ride facilities.
The sbX Green Line is a high quality limited stop service, with 10minute headways using 60’ articulated buses. Transit Signal
Priority (TSP) improvements and signal upgrades are included in
the corridor to reduce travel time.
The sbX Green Line will operate on existing city streets in the
cities of San Bernardino (north of Interstate I-10) and Loma Linda
(south of I-10), and includes over five (5) miles of exclusive,
center-running bus lanes. The sbX Green Line also features
various roadway improvements and pedestrian improvements.
Implementation of the project is expected to increase transit
usage, reduce traffic congestion and automobile vehicle miles
traveled, and improve regional air quality. Operation of the sbX
Green Line is expected to begin in 2014.

Figure 2-5: sbX Green Line
The sbX Green Line is the first of 10 sbX corridors identified in
the Omnitrans 2010 System-Wide Plan as depicted in Figure 2-6,
and planned for implementation in the San Bernardino Valley.
These 10 premium transit corridors have the potential to develop
into major fixed route transit investments. Early consideration of
the sbX system and opportunities to expand and enhance the
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transit network as part of the streetscape and roadway network
will ensure successful development of the sbX system. The sbX

system will be integrated with the overall Omnitrans fixed route
system that is illustrated in Figure 2-1.

Figure 2-6: sbX Systemwide Map
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The graphic look and feel of the sbX program is intended to
provide a unifying graphic identity in the minds of passengers,
policymakers and the community-at-large. It is also intended to
reinforce written and verbal communications about the program.
The official logo shown in Figure 2-7 is the most important visual
expression of the sbX corporate identity. It must appear on all
sbX-related communication pieces. The letters “sbX” are not to
be taken literally or as an abbreviation, though they do imply San
Bernardino Valley and express. When utilizing the color version,
only the official corporate colors should be used, indicated in
Pantone Matching System (PMS) and CMYK (process color).
Figure 2-7: Official colors for the sbX Logo

2.8.1

sbX Branding

Because sbX is a unique level of service and technology for the
Omnitrans service area as compared to traditional local bus
service, use of a distinct identity and brand is critical.
•

•

•

In the early stages of sbX planning and development, the
sbX brand assists in building public awareness and
understanding of the system’s ability to reduce vehicle
congestion, improve air quality, and encourage economic
development;
In delivering transit service, sbX-branded vehicles and
stations are distinctive from Omnitrans local bus service
and other regional transit services, providing fast, safe,
high-technology service on medium- to long-distance
trips within the service area; and
In supporting community revitalization, the sbX brand
contributes to establishing an identity for an entire
corridor, conveying uniqueness, high-quality service, and
a strong sense of permanency.

2.8.2

sbX Vehicles

sbX vehicles are custom-designed for use on sbX routes and in
providing level passenger access on all station platform types.
The 60’, articulated five-door buses are fueled on compressed
natural gas (CNG). While the bus design specifications are
distinct from Omnitrans’ local bus coaches, the sbX logo will be
applied consistently across the sbX coaches to achieve the
following:
•

Distinguish the service from other transit services,
particularly Omnitrans local bus service;

•

Strengthen passenger understanding of sbX vehicles
serving only sbX-branded stations; and

•

Connote speed and a premium level of service.

The body’s base color is silver and the graphics are red, blue, and
white (see section 3 for design vehicle information, and Figure 2-8
for application on the vehicle). When graphics are placed over a
window, a translucent wrap is used, allowing bus riders to see
out through them. The sbX logo should also be displayed on the
front and back end of the vehicle.
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•

Support branding of the sbX system as a unique and
premium service, more akin to a rail-type technology; and

•

Designate the routes for passenger reference.

Figure 2-9 features the current line designations based on
existing, planned, and potential sbX corridors throughout the San
Bernardino Valley. Similar to Omnitrans’ family of brands, color
standards for each line should be consistently applied on sbX
station signage and public information materials to strengthen
customer understanding and awareness.

2.8.4

sbX Station Design

As described in detail in Section 9, there are a number of sbX
station design objectives, a few of which include:

Figure 2-8: sbX vehicles
While sbX vehicles allow for flexible use on almost all road and
street types in the Omnitrans service area, to prevent confusion
among riders these vehicles should not be used for local bus
service, unless in emergency situations. The same guideline
applies to use of Omnitrans’ local buses for sbX service.

2.8.3

sbX Line Designation

sbX lines are designated by color types (e.g., sbX Green Line) for
the following reasons:
•

Distinguish from Omnitrans and other local bus services,
which use a number and primary destination descriptors
(e.g., Route 2: Cal State - Loma Linda);
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•

A location which is integrated with other modes of
transportation and has linkages with adjacent land uses;

•

A distinctive image or brand that emphasizes motion and
technology;

•

A sense of place provided at stations; and

•

Protection from the sun, wind and rain.

In general, the basic sbX station closely resembles a light rail
station by incorporating shelters to protect riders from wind, sun
and rain; art that captures the heritage of the community it
serves; electronic display signs with bus information; and
additional premium features. Collectively, these features
contribute to conveying sbX’s premium level of service and
progressive image that differentiate it from existing local bus
services and assist in attracting choice riders.
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As such, application of the sbX brand at stations is important for
supporting the station design, sense of place, and passenger
experience. Proper application of the sbX brand at station
locations contribute to the following:
•

Identifying a distinct transit facility that provides only
sbX service;

•

Providing passengers with wayfinding or directional
support for station platform access; and

•

Conveying the station as a public room providing a sense
of place.

Section 9 outlines the architectural kit of parts that can be
combined in various ways depending on unique site conditions,
ridership, and adjoining uses. The shelter design, pylon, and sbX
logo, for example, are essential to the branding of the sbX system.
The art panels, paving, and railings can be designed by the local
community to fit the local character.
The Federal Transit Administration (FTA) recognizes the
importance of long term corridor investment, and provides
transit funding for fixed guideway improvements under the
Section 5309 New Starts/Small Starts program. The capital cost
threshold for Small Starts projects is $250 million with potential
for up to $75 million in FTA funding. The evaluation of potential
New/Small Starts projects is based on two main criteria, project
justification and local financial commitment. The ranking process
considers the following main factors:
•
Figure 2-9: sbX Line Designation

Project Justification;
o Mobility Improvements;
o Congestion Relief;
o Environmental Benefits;
o Cost Effectiveness;
o Transit Supportive Land Use Policies;
o Economic Development Effects;

2. OMNITRANS SYSTEM – 17

TRANSIT DESIGN GUIDELINES
•

Local Financial Commitment;
o Non Section 5309 (New Starts/Small Starts) Funding;
o Capital Finance Plan; and
o Operating Finance Plan.

The Federal New Starts/Small Starts funding process also
includes the Very Small Starts process that provides funding for
improvements to corridors that can meet minimum requirements
to ensure significant transportation benefits commensurate with a
project’s cost. The capital cost threshold for Very Small Starts
projects is $50 million with potential for up to $25 million in FTA
funding.

The sbX BRT corridors presented in this document can also be
considered for the Very Small Starts funding program which
rewards corridors with an automatic “Medium Rating” for
funding if the corridors include:
•

Substantial transit stations;

•

Traffic signal priority/pre-emption, to the extent, if any,
that there are traffic signals on the corridor;

•

Low-floor vehicles or level boarding;

•

“Branding” (distinguishing through marketing and
physical characteristics) of the proposed service;

•

10 minute peak/15 minute off-peak frequencies or better
while operating at least 14 hours per weekday (not
required for commuter rail or ferries);

•

Are in corridors with existing riders who will benefit
from the proposed project that exceed 3,000 per average
weekday; and

•

a total capital cost less than $50 million (including all
project elements) that is less than $3 million per mile,
exclusive of rolling stock.

All the corridors in the sbX system have the potential to qualify
for these Small or Very Small Starts funds. By planning for these
opportunities, improvements to transit operations and long term
investments in the corridors are more likely to be successful.

Figure 2-10: Station Pylon featuring the sbX Logo
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The transportation reauthorization bill most recently passed by
Congress in 2012 is called Moving Ahead for Progress in the 21st
Century, or MAP-21. That legislation includes some changes in
the various funding programs and their requirements, as well as
the manner in which projects competing for the available funding
are evaluated. The new MAP-21 project approval process is
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summarized in Figure 2-11. The intent is to streamline the
process by which projects are analyzed, approved and funded,
and reduce the overall time required for implementation.
It is important to note that the Alternatives Analysis (AA) process
is no longer required by FTA. The Project Development phase of
the New/Small Starts funding process is now restricted to
completing the NEPA process which leads to selection of the
Locally Preferred Alternative and submittal of a New/Small
Starts application to obtain a satisfactory rating, prior to receiving
FTA approval for entry into the Engineering (preliminary
engineering and final design) phase. However, agencies must
receive FTA approval to enter the Project Development/NEPA
phase by providing significant information typically developed
during an AA or equivalent process, including:
•
•
•
•
•

Project definition;
Problem statement/purpose and need;
Evaluation measures;
Conceptual alternatives with initial mode, alignment,
costs and ridership; and
NEPA initiation documents.

Omnitrans will follow this prescribed process for each of the
potential sbX corridors as appropriate. The new FTA guidelines
will be added to this document when they are available.

Figure 2-11: MAP-21 Project Approval Process
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